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COMPANY OVERVIEW

Poseicom connects Global brands with ps
Viethamese consumers
;/\rlsucr(]);r;\elztri/;;l;s;eeolei?bal brands with Vietnamese consumers through a modern, transparent distribution network built

2019 HANOI OMNICHANNEL

Established Head office and Modern trade, specialty retail and

31 October operating base e-commerce

PRIMARY CATEGORIES

Beauty - Personal care - Household - Kitchenware
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COMPANY DIRECTION

VISION, MISSION, CORE VALUES

VISION

To become Vietnam’s leading and
most trusted distributor in beauty
and consumer goods, connecting
high-quality global products with
Viethamese consumers.

POSEICOM COMPANY PROFILE

MISSION

We source and develop authentic,
high-quality products from Japan and
around the world, bringing them
closer to Vietnamese consumers
through nationwide omnichannel
distribution. We create sustainable
growth for brands and lasting value
for consumers and partners.

CORE VALUES

P — Pioneering

O — Ownership

S — Standards

E — Ecosystem

| — Integrity

C — Customer Centricity
O — One Team

M — Moving Forward

poselcom
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COMPANY DIRECTION

poseicom

Capability Positioning

Poseicom understands both Japanese product standards and Vietnamese retail execution.

Consumer insight

Consumer preferences, prices,
distribution channels, and
shopping habits.

POSEICOM COMPANY PROFILE

Retail execution Partner alighment

Japanese products: quality,
functionality, safety, and attention

to detail.

Bring Japanese products to Vietnam
and manage distribution through
suitable offline and online channels.
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PARTNER ECOSYSTEM

Omnichannel Partner Ecosystem

RETAIL BRANDS E - COMMERCE

RETAIL NETWORK BRAND PORTFOLIO ONLINE STORES

Hypermarkets - Supermarkets - Mini
mart - Japanese-goods - Health &
Beauty - Mother & baby - CVS

Beauty - Personal care - Household -

Kitchenware Shopee Mall - TikTok Shop Mall

One ecosystem connects brands, physical retail and digital commerce.

POSEICOM COMPANY PROFILE

poseicom
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WHOLESALER

ARATA CORPORATION

ARATA Corporation is one of Japan’s largest wholesale trading
companies specializing in cosmetics, daily goods and household
products. Through its nationwide distribution network, ARATA
connects manufacturers with retailers and delivers essential
products to consumers across Japan and international markets.
COMPANY INFORMATION

Company name: ARATA CORPORATION

Head office: East 21 Tower, 6-3-2 Toyo, Koto-ku, Tokyo 135-0016, Japan
Established: April 1, 2002

Representative: Kochiya Seiichi, Representative Director and President

Core business: Wholesale distribution of cosmetics, daily goods, household

goods and pet supplies

poseicom

4‘ ARATAVIETNAM |
COMPANY LIMITED ’V\ /

—
L

TITVAEER

EMPLOYEES & SALES 3,008 employees (March 2026) - Sales revenue: ¥1,004.7 billion (March 2026)

POSEICOM COMPANY PROFILE
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BRAND PARTNERS

KAl CORPORATION

KAl Corporation is a leading Japanese manufacturer of knives,
kitchenware and beauty-care products, with more than a
century of history and a major factory in Péng Anh, Hanoi since
2005.

COMPANY INFORMATION

Manufacturer: KAl Corporation

Head office: 3-9-5 lIwamoto-cho, Chiyoda-ku, Tokyo 101-8586, Japan
Established: 1908

Representative: Hiroaki Endo

Core business: Knives, beauty care and kitchenware

Brand: KA

KAL

KT ESLEANC,

HHOFH 12

EMPLOYEES & SALES 2,740 employees (April 2023) - Sales revenue: ¥53.5 billion (March 2023)

POSEICOM COMPANY PROFILE
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BRAND PARTNERS

KUMANO YUSHI CO., LTD. iy st

I\N A

Kumano Yushi Co., Ltd. is a Japanese manufacturer specializing in ~ HATOMUGI

cosmetics, personal-care products and quasi-drugs. The company
manages product planning, research, manufacturing, sales and export
operations, offering both original brands and OEM manufacturing
services.

COMPANY INFORMATION

Manufacturer: Kumano Yushi Co., Ltd.

Head office: 35 Kumano, Seto, Aichi Prefecture, Japan
Established: February 12, 1952

Representative Director: Koshi Mizuno

Core business: Planning, manufacturing, sales and export of cosmetics, personal-care

products and quasi-drugs

Brands: KUMANO COSME, Hatomugi and other personal-care brands

EMPLOYEES & CAPITAL 370 employees - Registered capital: ¥30 million

POSEICOM COMPANY PROFILE 08



BRAND PARTNERS

V4
KOSE HOLDINGS CORPORATION .. pgseicom
KOSE Holdings Corporation is a leading Japanese beauty group
founded in 1946. The Group combines advanced cosmetic research
with sensuous product design, offering distinctive products across = ¢
. . : .. T A
high-prestige, prestige and everyday beauty categories in Japan and . 4
international markets. ‘ G
" NEP= LS S
COMPANY INFORMATION [
:,3' - -~ —
Manufacturer: KOSE Holdings Corporation ] <L, softgmo
Head office: 3-6-2 Nihonbashi, Chuo-ku, Tokyo 103-8251, Japan | . =
7 -
Established: 1946 U444 '
AL
Representative: Koichi Shibusawa, President & Group COO SPEEDY
Core business: Manufacturing and marketing of cosmetics g
Ve 7 l
Brands: DECORTE, SEKKISEI, ESPRIQUE, ONE BY KOSE and other Group brands e —— T —

EMPLOYEES & SALES 13,135 employees (December 2025) - Sales revenue: ¥330.193 billion (FY2025)

POSEICOM COMPANY PROFILE
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BRAND PARTNERS

CEZANNE COSMETICS CO., LTD.

CEZANNE is a Japanese cosmetics brand established in 1964 to make
high-quality beauty products accessible at affordable prices. Guided
by its promise, “Always reliable, always beautiful,” the brand creates
simple and dependable products for everyday use.

COMPANY INFORMATION

Manufacturer: CEZANNE COSMETICS Co., Ltd.

Head office: 4-2-6 Kojimachi, Chiyoda-ku, Tokyo, Japan
Established: 1964

Group: IDA Group

Core business: Cosmetics planning and marketing

Product categories: Face makeup, eye makeup, lip products, skincare, hair & nails, and

beauty tools

EMPLOYEES & SALES 652 employees (2025) - Sales revenue: ¥237.6 billion (FY2025)

POSEICOM COMPANY PROFILE
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poseicom
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RETAIL PARTNERS

Retail Network o

A complementary network spanning supermarkets, Japanese-goods and specialist retail.

251

POINTS OF SALE

10

RETAIL PARTNERS

2026 NETWORK
FOOTPRINT

OMNICHANNEL REACH

POSEICOM COMPANY PROFILE

SUPERMARKETS 83 LOCATIONS
QI
o0 s GROUP e ‘.. .
FU |MARTi / BRGMART**@ X
. piyitliey HUONG V| cUOCc sONG VIETY MART
ESH EVERYDAY
24 locations 6 locations 41 locations 7 locations 5 locations
JAPANESE & LIFESTYLE RETAIL 162 LOCATIONS
 Hach Hack KONNI.39
HANG NHAT CHO T6 AM YEU THUONG =
42 locations 6 locations 114 locations
SPECIALIST RETAIL 06 LOCATIONS
“
SOC&BROTHERS

1 location 5 locations
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RETAIL PARTNERS

FujiMart peseiconm

A Japanese-style supermarket model combining Viethamese cuisine with Japan’s service culture

MORDEN SUPERMARKET

Launched in Hanoi in 2018, FujiMart offers a modern
supermarket experience with Vietnamese, Japanese, and
international products, built around quality service and
everyday convenience

"™ 1 }

& b % | v
Foa L

FRESH EVERYDAY

e 1,061 m?first-store format
v RYDay

SIEU TH) NHaT

. . . GIO MO cU
® 24+ locations in Hanoi . UA m

® BRG Group x Sumitomo Corporation joint-venture platform

POSEICOM’S ROLE Modern supermarket access and scalable retail expansion with Japanese-service positioning

12
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STORE VISUALS

Poseicom’s in-store presence at FujiMart

CHAM SOC DA - NHAT BAN

JAPANESE SKIN CARE / BADRF V4788,

) o Y e (P E 7
r'-m’rl;fl?é A A Y]

Poseicom products are displayed across different categories at FujiMart stores

POSEICOM COMPANY PROFILE
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STORE VISUALS

Poseicom’s in-store presence at FujiMart

o, [Colgate n. ) ,
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Poseicom products are displayed across different categories at FujiMart stores
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STORE VISUALS

Poseicom’s in-store presence at FujiMart
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Poseicom products are displayed across different categories at FujiMart stores
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RETAIL PARTNERS

Sakuko Vietham o

A nationwide Japanese-goods retail pioneer connecting Viethamese consumers with authentic Japanese products

=

JAPANESE GOODS I"““":_ =

—— !5

Launched on 5 September 2011 as Sakura Japanese Store, SAKUKG HE THONG BAN LE HANG TIEU DUNG NHAT BAN
Sakuko developed a nationwide specialty network focused on TR

165 Thai Ha, D6 gD Ha N6i | TEL: 024.6681.0505

—_——

authentic Japanese consumer products.

® More than 40 stores nationwide

® More than 10 years of operation

e Strong positioning in genuine, high-quality Japanese
products and services

POSEICOM’S ROLE Nationwide Japanese-specialty retail access and trusted product distribution

16
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STORE VISUALS

g1

Poseicom Products at Sakuko

poselcom
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Clear shelf displays make Poseicom products easy to find at Sakuko stores
POSEICOM COMPANY PROFILE
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STORE VISUALS

Poseicom Products at Sakuko

/NG BUNG
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Clear shelf displays make Poseicom products easy to find at Sakuko stores

POSEICOM COMPANY PROFILE
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RETAIL PARTNERS

Soc&Brothers pgseicom

A mother-and-baby retail specialist built around trusted care for families

MOTHER & BABY

Soc&Brothers focuses on providing quality products,
services, and value for mothers, babies, and families, with a
strong commitment to attentive care.

® Established in 2007

e Specialized in mother-and-baby consumption

e Strong fit for family-oriented, safety-led product categories

POSEICOM’S ROLE Selective family-channel access and trusted product positioning

POSEICOM COMPANY PROFILE 19



STORE VISUALS

Poseicom Products at Soc&Brothers aseioam

| 05; 1-*-aB.; :

A wide range of Poseicom products is displayed in the home-care and kitchen sections at Soc&Brothers.

i
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STORE VISUALS

Poseicom Products at Soc&Brothers aseioam
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A wide range of Poseicom products is displayed in the home-care and kitchen sections at Soc&Brothers.

POSEICOM COMPANY PROFILE
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RETAIL PARTNERS

Tomibun gseicom

A Japanese supermarket chain in Hanoi, bringing Japanese products and culture closer to Viethamese consumers

SUPERMARKET & DRUGSTORE

Since 2019, Tomibun has developed a Japanese supermarket
chain in Hanoi, with a mission to become a safe, convenient, and
trusted shopping destination for customers.

® 05 locationsin Hanoi

e Essential foods, beverages, cosmetics and health-related
products

e Flagship presence includes the IPH / Xuan Thuay area

POSEICOM’S ROLE Japanese supermarket access and everyday consumer-product distribution

POSEICOM COMPANY PROFILE 22



STORE VISUALS

Poseicom Products at Tomibun

A

POSEICOM COMPANY PROFILE
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RETAIL PARTNERS

Tomita Mart pgseicom

A premium neighborhood supermarket network with strong Japanese-product relevance.

PREMIUM SUPERMARKET K| 4

J

Operating since 2018, Tomita Mart is positioned around S . TOMITA MAR 5
. . Vinhomes Imperia Smart City e: 098 164 5533

product quality, trusted service, clean food and safe Website-tomitamart vn
cosmetics for urban households. ko - o I

$®i | " _-"_ I ';ﬁ'n!l'il FT TP o
e 08 stores in Hanoi j5:= AT | E ]“i- H : ﬂh

e High-fit channel for imported FMCG and personal care

e Suitable for premium displays and category storytelling

POSEICOM’S ROLE Shelf management, assortment expansion, visibility programs and sell-out support

POSEICOM COMPANY PROFILE 24



RETAIL PARTNERS
Viét Y
A diversified regional operator with retail reach in key tourism and urban markets

REGIONAL NETWORK

Viét Y is a diversified business with more than 30 years of
experience across import-export, retail, hospitality, construction
materials, real estate, and supermarket operations.

e 05 main supermarket facilities
® Presence across Ha N6i, Phi Quoc and Nha Trang

® Consumer touchpoints beyond major retail chains

POSEICOM’S ROLE Regional distribution and tourism-market reach

poseicom

POSEICOM COMPANY PROFILE
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STORE VISUALS

Poseicom Products at Viét Y

CUTE OMEAT SINGE 19

Eal t"‘ e

KAl HOCH

POSEICOM COMPANY PROFILE
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ESSENTIAL SERIES
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RETAIL PARTNERS

Hachi Hachi

A Japanese-goods retail pioneer in H6 Chi Minh City, operating since 2007

JAPANESE GOODS

Hachi Hachi is one of the early retailers that helped

popularize Japanese goods in Vietnam, offering a wide range
of products for daily living and home care.

e 800+ Japanese brands

e 06 HCMC facilities

® Presence in Phu Nhuan, District 7, District 1, District 3, Go
Vap, and District 9

POSEICOM’S FOCUS Southern-market access and cross-category Japanese-goods retail

POSEICOM COMPANY PROFILE
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RETAIL PARTNERS

Chanh Cosmetic Box gseioam

A genuine-cosmetics retail chain serving beauty consumers in Central Vietnam

BEAUTY SPECIALIST

Chanh Cosmetic Box is a trusted destination for authentic
cosmetics, offering a wide range of beauty products from
both major and emerging brands around the world.

L) weaa VLT

® 1000+ of cosmetics products

e 06 branches

® Presencein Nghé An and Ha Tinh

POSEICOM’S FOCUS Central Vietnam beauty-retail access and authentic cosmetics distribution

POSEICOM COMPANY PROFILE 28



DEVELOPMENT STRATEGY

Development Direction

Expanding from distribution capability to brand-building
capability.

® Increase coverage across suitable MT and GT channels.

e Build clearer product stories for each category.

e Strengthen in-store presence through display, activation,
and consumer education.

® Develop a Viethamese cosmetics brand with trusted
quality standards and credible brand image.

vv

poseicom

HANOI DISTRIBUTION
NETWORK

ACROSS MT & GT CHANNELS

[

Key Distribution Points
NGH E AN Py HA TI MH Q Strq‘,‘it“glc L';itif.”.—-s ‘."\";th SU'OI’“ICJ
‘ o’ channel coverage
Q Additional Coverage Locations
; Supporting broader reach
«_v DA NANG across MT & GT channels
\ 2 GJ
;
Q . HOCHIMINH CITY
A,_.1"‘-""‘-‘ ;’1’_,/-\.’! *
PHU QUOC Q ‘ '
L //Q‘U‘Z; ? v q\cﬁf F

KEY PRIORITIES Expand distribution, strengthen in-store visibility and build trusted brands for Vietnam.

POSEICOM COMPANY PROFILE
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E-COMMERCE OVERVIEW

From product discovery to e
Poseicom operates official Mall storefronts across leading e-commerce platforms, helping Viethamese consumers discover,
understand, and purchase authentic products with confidence.

OFFICIAL

SHOPEE MALL TIKTOK SHOP
CHANNELS
Mall storefront . product discovery, trusted reviews, ) )
A SToTetronts d' TikTok promotional campaigns, and repeat product education, and fast conversion.

purchase.

ONE INTEGRATED OPERATION

Assortment - Product content - Campaigns - Customer care - Fulfillment : Performance feedback

POSEICOM COMPANY PROFILE 30



E-COMMERCE

Shopee Mall

KAI Viéet Nam

SHOPEE MALL

Poseicom launched its Shopee Mall store in 2023 to
distribute authentic KAl products in Vietham.

e Product Assortment: Over 300 authentic KAl products across
kitchenware, cutting tools, razors and beauty care.

e Customer Trust: Official Mall status, strong customer ratings and
verified product reviews.

e 4.9/5 rating and more than 11,900 followers.

poseicom

(5] Shopee Mall

" = San Pham: 314 £ Ngudi Theo Dai: 10,3k
. Kai Viét Nam
Online 6 phiit tnrée 8 Pang Theo: 1 ¢ Banh Gia: 4.9 (11,9k Banh Gia)
{3 Ti L& Phan Hai Chat: 100% (Trong Vai Gidr) A, Tham Gia: 3 Nam Truéc
© Bia Chi: ***, Phudng Phuong Ligt, Quan Thanh Xua... [Fh Céng Ty/HKD: G M
Dao TAT CA SAN PHAM Déng Kai Shun Déng KAl Seki Magor...  Déng KAl Seki Magor... Dong KAl Wasabi Thém

AI SEKIMAN|U

DAO PETTY 120MM

TRON ndrl
AN TOAN
+
5 A

KHONG RI

.
—
mm Hﬁ"

» Bép KAI Seki Manju
ty Knife Nhat Ban Dao...

17,7701 6.8 luc 00:00
29.000 6225066 -4a%
Ba ban 568

Mall F‘I BEAUTY Hﬂur‘l KAl HOCHO I“Icll.r‘l SEKIMAN)U ﬁjur‘l RAZORS

DAO CAO RAU 5 LU01 DAO BEP NGAN 64MM DAO NAKIRI 165MM DAO CAO LONG

 (O) mdn mﬁn 4 'rm;-unm
CHONG Ri : mmm ¢ mmim

NHO GON KHONG m . KHONG m

6.6 -

Dao cao rau Kai Xfit 5 blade Dao got hoa qua KAI Dao Bép KAl Seki Manju Dao Cao Long May KA
cao cAp Nhat mau xanh ... Hocho nhiéu mau bang... Small Nakiri Knife Dao BE...  Can Dang Lu&i Bon Cac
g 177.7701 6.6 Iic 00:00

d149.000 4+69-808 -12% d59.000 dss-686 -40% d139.000 ¢+79-608 -22% d19.000 &25:666 -24%

Ba ban 102 Paban 1,7k ba ban 974 Da ban 25

Authentic KAl products - Operated and distributed by Poseicom

POSEICOM COMPANY PROFILE
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E-COMMERCE

Shopee Mall

KAl PREMIUM SERIES

SHOPEE MALL

KAl Premium Series is Poseicom’s specialized Shopee Mall

store for high-quality Japanese kitchen knives.

® Premium Selection: KAl Wasabi, Wakatake, Sekimagoroku and

Shun collections

® Customer Trust: 5.0/5 rating and more than 1,500 followers.

e Premium positioning

ﬁ Shopee Mall

& San Pham: 93 & Ngudi Theo Da&i: 1,5k
KAl PREMIUM SERIES

Online R, Pang Theo: 3 vy Danh Gia: 5.0 (850 Banh Gig)

=

£ Ti Lé Phan Hoi Chat: 100% (Trong Vai Gid) R, Tham Gia: 24 Thang Trurérc

+ Theo DI

@ Dia Chi: ", Phuéng Phuong Liét, Quin Thanh Xud... Eh Céng Ty/HKD: C*******M

Dao TAT CA SAN PHAM Shun Sekimagoroku Wasabi Seki Manju Thém »

KAl coeer™™ KAl vioiomsmramcrons ll KAN kéoséescnrcnine | KAB 16705 sionimon [l KAD witoao’ssvoc

FM Kéo Bép Nhat Kai Dung cu mai dao phi GEMKéo bép Nhat 3 chire GEM Thot GO Béch Nhat EM Dung cu mai dao Kai

House Select Kitchen... hat mai kim cuong Kai A... nang Kai House Select... Ban cao cap Kai Hinoki... Diamond & Ceramic Knif...
186.000g -34% & 402.000g -26% & 258.000q -26% i@ 743.000g -22% L& 451.000g -25% Ee&
186.000d luc 00:00 ThOT 25 402.0004 I0c 00:00 ThOT 25 258.0004 lac 00:00 ThO7 25 743.0004 Iic 00:00 ThO7 25 451.0004 loc 00:00 ThO7 25
4.8 250 da ban 5.0 31 daban 5.0 36 daban 5.0 51 dabén 49 251daban

WASABI

HOUSEWARES SEKIMAGOROKL |[WAEATARE | HOUSEWARES

Japanese craftsmanship - Premium selection - Managed by Poseicom

POSEICOM COMPANY PROFILE
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E-COMMERCE

Shopee Mall

Tokyo Makeup Looks
(S| Shopee Mall

SHOPEE MALL

& San Pham: 51 g} Ngudi Theo Déi: 26,2k
Tokyo Makeup Looks
Online 11 phit trudc 2 Pang Theo: 2 ¥y Danh Gid: 4.9 (13,8k Danh Gid)
Tokyo Makeup Looks is one of Poseicom’s Shopee Mall 3 T1L6 Phan i Ohat 100% (ong Vi i A Tram G 4 Nam T
. « . . . @ Dia Chi: *****, Phurong Ligt, Thanh Xuan, Ha N&i Eh Céng Tw/HKD: CH*******M
channels, specializing in authentic Japanese beauty
Dao TAT CA SAN PHAM KISSME AMORTALS KISSME Mommy - CHA... KAl

products.

- P P

® Product Range: Mascara, eyeliner, eyebrow makeup, makeup
remover and sunscreen.

25.7 : 25.7 K53
. H Set 5 dao cao long Dung cu bam cong GEDao Cao Long May (B Set 2 bong mat danh EEM Co Phu Phan
Y / ) -
CUStomer TrUSt' 31)900+ fO”OWEFS and d 4'9 5 ratlng' may, léng mat than kim I... Idng mi cam tay Nhat Ba... Gan Nhua Lu@i Thép... phan phi AMORTALS m... AMORTALS Silk Mist...
34.000g -31% 104.000g -28% 16.000g -47% 51.000g -23% 49.000g -47%
5.0 2k+daban 4.9 1k+ da bén 5.0 Tk+dabén 5.0 54 daban 5.0 79daban

e More than 26,200 followers.

TOEYO MAKEWF LOCKS

oy B ol
: TOCYD MAELF LOOLS g 1
I T .+ e .
X el ANV GRS S T
TS - . i

- o K
P P | e By

Authentic Japanese beauty - Operated by Poseicom

POSEICOM COMPANY PROFILE
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E-COMMERCE

Shopee

Poseicom Store

SHOPEE

Launched in 2020, Poseicom Official Store is Poseicom’s
multi-brand Shopee channel for authentic Japanese
products.

e Wide Selection: More than 200 products across beauty, personal
care and kitchenware.

e Customer Trust: More than 35,000 followers and a 4.9/5 rating.

e Featured Brands: KAl, HATOMUGI, COW, KOSE, PELICAN, and
WHITE CONC.

poseicom

Tim trong Shop nay

Trong Shop nay v n

Ao NI Dép Syc Crocs Hello Kitty  SaniPhone 098ng Ao KiSu Babydoll  Quéin Jean NI Ngén  Mén AnVét G&uBong DépBep Vong Tay NIr C6 Hop

£ San Phdm: 215
9 Pang Theo: 76

/ , Poseicom Store
! Online 4 phit tnréc

EZ TiLé Phan Hai Chat: 100% (Trong Vai Gid)

® Dja Chi; = , Phurérng Phurong Ligt, Quan Thanh Xua...

Dao TAT CA SAN PHAM TRANG DIEM CHAM SOC DA MAT

FHAM PHOI

smé i L
EETICTD) Sira Rera Mt
Hatomugi Y Di Trang Da,...
72.0004g -4%

4.9 50k+ da bén

VOUCHER

I Nuée Hoa Héng
Ca Tia T6 Danh Cho...

000g -19%
) 30k+ da ban

38.000g -41%
4.8 201daban

Bringing trusted Japanese brands closer to Vietnamese consumers

CHAM SOC TOC

EEM0E) Set Dao Cao Rau
2 Ludi Kép Kai Cao Cép ...

B Ngudi Theo Dbi: 35k
¥y Danh Gia: 4.9 (29,3k Banh Gid)
£, Tham Gia: 6 Nam Truée

Eh Cdng Ty/HKD: G e = M

CHAM SOC CO THE Thém v

w FPHAN PHE

paveicam | CHNH HANG

EETLED) Sira Tam Trang
Da Hatomugi Moisturizir
142.000qg -5%

4.9 10k+ daban

POSEICOM COMPANY PROFILE
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E-COMMERCE

Shopee

PSC - Kosé Vietham

SHOPEE

Operated by Poseicom, the KOSE Vietnam Shopee Mall store
offers trusted Japanese skincare for everyday beauty
routines.

e Key Categories: Cleansing, facial masks, sun protection and body
care.

® Customer Reach: 6,900+ followers with a 4.9/5 rating.

® The best-selling Softymo Cleansing Oil has recorded over
20,000 purchases.

Tim trong Shop nay

poseicom

Trong Shop nay n

Ao NI Dép Syc Crocs Hello Kitty  S&n iPone 0B6ng Ao Kidu Babydoll  Quén Jean N Ngdn  Mén AnVat GAuBong DépBep Wong Tay N GG Hop

p & San Phdm: 23
PSC - Kosé Vietnam

Online 6 phit trrdc R BPang Theo: 3
(3 Ti L& Phan Hai Chat: 100% (Trong Vi Gidr) @

+ Theo D&i
= @ Bija Chi: ™, Phuong Liét, Thanh Xuan, Ha N&i

Dao TAT CA SAN PHAM Kem Chdng Néng D&u Ty Trang, Sira Rr...

PSC % an hang g P5C | 0% g PSC | 0% g : PSC | &%

DAU TAY TRANG & DUONG DA SrA RirA MAT TAY TRANG DUGHG AM DAL TAY TRANG LAMSACHSAU

B Nguwéi Theo Dai: 6,9k
¥ Dénh Gid: 4.9 (6,1k Banh Gid)
R, Tham Gia: 3 Nam Trude

Eh ©6ng Ty/HKD: G 1

Mask - Mat Na Sira tam, dal

PSC | 8%

KOSE SOFTYMO g KOSE SOFTYMO CLEANSING FOAM N g KOSE DEEP CLEANSING OIL

ML Dau Tdy Trang EETMT Sira Rira Mat Tay EEMTE Mat Na Kose "EMEr Dau Tdy Trang [ETNTE) Mét na Kosé
Kose Softymo Cleansing... Trang Dudng Am Kose... Clear Turn Pore Komachi... Kose Softymo Deep... Softymo Clear Turn Whit
102.000g -15% 99.000g -31% 139.000g -26% 149.000g -28% 139.000g -30%

49 20k+ da ban 4.9 2k+ dabdn 5.0 153 dédban 5.0 709 daban 5.0 155daban
PSC | 8% an hing chinh harg PSC | 0% gchrh hang PSC | 0% an hing PSC | 8% PSC | 8% ;

Japanese skincare expertise : Trusted online shopping - Managed by Poseicom

TINH CHAT CHONG NANG NANG TONE DAL TAY TRANG KOSE SOFTYM
KOSE SUNCUT . CLEANSING OIL &0ML
s -
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E-COMMERCE

Shopee

PSC — CEZANNE Store

SHOPEE

Brings CEZANNE's Japanese makeup to everyday beauty
consumers in Vietnam.

® Beauty Selection: Lip color, eye makeup, eyebrow products and
skincare.

e Customer Response: 5.0/5 rating and more than 2,600 followers.

e Everyday Beauty: Makeup for a natural, polished look at
accessible prices.

Tim trong Shop nay

ﬁ Shopee

poseicom

[ Trong Shop nay n

AoNIr Dép Suc Croos Hello Kitty  Sén Phone 098ng Ao Kifu Babydoll  Qufin Jean NI Ngdn® Mén AnVit GSuBbng DépBep Vong Tay NI Co Hop

“\ PSC - Cezanne Store
CEZANNE |

= San Pham: 42
Onling 11 phiit trrée 8 Pang Theo: 2
[ Ti Lé Phan H&i Chat: 100% (Trong Vai Gié) @

@ Dia Chi: **** , X& Thanh Liét, Huyén Thanh Tri, Ha Noi

Dao TAT CA SAN PHAM TRANG BIEM MO TRANG DIEM MAT

CEZANNE CEZANNE CEZANNE

Kem nén che khuyét diém Nuéc can bang Cezanne Mascara dudng mi

266.000g -14%
4.9 180 di ban

253.000g -33%
50 28daban

207.000g -31%
50 14 dabén

CEZANNE CEZANNE

Authentic CEZANNE products - Operated by Poseicom

Chi ké 16ng may Cezanne
Cezanne BB Cream All In... Matural Lotion Nhat Ban... Cezanne Eyelash Essenc... Eyebrow With Spiral Brus...

190.000g -s0%
5.0 16diban

i MNgudi Theo Dai: 2,6k
1y Banh Gia: 5.0 (602 Banh Gia)
R, Tham Gia: 28 Thang Truéc

Eh Cdng Ty/HKD: Ceeeeeee* M

TRANG BIEM MAT+MA CHAM s(¢

CEZANNE

Kem |6t Cezanne Make
Keep Base SPF 28 PA++...

283.000g -20%
5.0 34 dabén

CEZANNE

POSEICOM COMPANY PROFILE
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E-COMMERCE

Shopee

Bach hoa Nhat Ban

SHOPEE

Operated by Poseicom, Bach hdéa Nhat Ban offers
authentic Japanese household and personal-care
essentials for everyday living.

e Key Categories: Household cleaning, laundry care, deodorizing,
moisture control and personal care.

e Customer Reach: 6,900+ followers with a 4.9/5 rating.

® Featured Brands: KOSE, Hatomugi, Shoshuriki, MITSUE],
Deka Deka and other Japanese brands.

poseicom

Trong Shop nay v “

AoNE  Dép Syc Crocs Hello Kitty  S8n iPhone 0B0ng Ao Kidu Babydol  Quén Jean NrNgdn  MénAnvat G&uBong DépBep  Vong Tay Nir G6 Hip

ﬁ Shopee | Tim trong Shop nay

Béch héa Nhat Ba £ San Pham: 111 B} Nguéi Theo Doi: 2,5k
. Bach héa Nhéat Ban

HEAU{ Hin | Online 19 phit trurée

£, Pang Theo: 3 Y7 Dénh Gid: 5.0 (1,1k Danh Gid)

£ Ti L& Phan Hi Chat: 91% (Trong Vai Gid) R, Tham Gia: 33 Thang Truére

® Bia Chi: *****, Phuérng Phuong Ligt, Quan Thanh Xud... [ Céng TWHKD; G+ M

TAT CA SAN PHAM

CHAM SOC SAC PEP CHAM SOC GIA BINH CHUYEN BIET CHO BE

DAU TAY TRANG KOSE SOFTYMO

- KEM TAY DA NANG MITSUET
HUFONG CAM CHANH 400G

™ MrGC HOA THOM PHONG KEM QUE
KHUECH TAH SHOSHURTKT (REFILL)

EETNE [DEAL MO BAN]
Bat ké mat nude 3650...

79.000g -47%

Nuéc Hoa Thom
Phong Shoshuriki Premiu...

147.000g -32%
4.8 36daban

Dau Tay Trang
Kose Softymo Cleansing...
102.000g -15%

4.9 153 daban

[DEAL MO BAN]
Mascara 3650 Nhat Ban...
?9_0[]0@ -47%

5.0 64 daban

EE) Kem tay tréng
MITSUEI Cream Cleanser...

22.000g -37%

L - - ] f - B =
TAY TRANG MASCARA 3650 NHAT BAN BOT TAY TRANG DA NANG MITSUEI 5006 X7 TAY RUrA WHA BEP DANG BOT MITSUED SET 3 HOP HUT AM DEKA DEKA HOP NUGIC HOA KHIY HUT THOM PHONG

Authentic Japanese essentials : Trusted online shopping - Managed by Poseicom

POSEICOM COMPANY PROFILE



E-COMMERCE

TikTok Shop Mall

POSEICOM OFFICIAL STORE

Poseicom Official Store

@poseicom.vn

& *

TIKTOK SHOP MALL 2 1403 1181 noseicom

Poseicom Official Store was launched on TikTok Shop in April
2024, combining product content, livestreams and direct
online shopping.

POSEICOM - Nha Phan Ph&i My Pham Nhat Chinh Hang

# Showcase
HE A
1
2% Sale Vui Chinh Hang

<

e Launch Date: April 2024

T |se )  -40% B ¥

CHib HANG

. BIKINI KAl RAZOR "4
e Product Portfolio: Japanese beauty, personal-care and W

kitchen products

EXTRA
Ién aén 14%* Hoin t'én

Set 2 Dao Cao Bikini
Line Razor Chuyén Biét Chinh...

E mm

1) Nudc Tay Léng May

® 1,400+ followers - 1,100+ likes

Authentic Japanese products - Operated and distributed by Poseicom

e -36%

SET2DAO CAO 4 " NUGSC TAY LONG ol
MAY GIAT MITSUEI ~#

GiétMITSUEI LC 550g - Chat T...

w (P‘.ﬂw 50 /

N "SET 2 DAO CAO LONG ﬁ
MAY LUGI NGAN KAI ¢
A

‘f;i‘?“'
SAN|PHAM)
/i ‘ m’lmima

\ r £3 £=
EEm -
I1&n dén 14%* Hoan tién

EIITID B6 2 Dao Cao Léng
May Ludi Ngén Cao Cép Kai B...

43.0004
& Free next-day 18% off

¥ Poseicom Store >

CIAN HANG
CHN HANG

- T -46%

A SET3DAOCAO ,ﬁ
LONG MAY LONG MAT KAI 4

¥

.7‘ hji‘mm

CHINHIHANG!

ESD
- 4 <
(TR EXTRA "
i [ITTIEEC Hoan tign

Set 3 Dao Cao Léng
Mat & Long May KAI LuGi bon...

35.0004d 2 soid

E o

P

poseicom

WNAN

-34%

SUA TAM DUSNG DAs ,ﬂ
WHITE CONC BODY

o3 o 2 ’““
X | mia
Lid) A'H,.L‘J
RPN Emﬁ HANG
. - Lm“ WHITE
' CONC | ware| CONC LTI
] ‘.‘ 4 7 g
=
Freesh [FRPEIPPR Hoan tien
€I Sira Tam Dudng Da
White Conc Body Shampoo ClI...
178.0004d 424 d
& Free next-day 18% off
¥ Poseicom Store >
P -36%

*KEM DUBNG DA TAY# #
HATOMUGI 65G 4

Kem Duéng Da Tay
Hat Y Di Reihaku Hatomugi M...

63.0004d 294 soid online
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E-COMMERCE h— -‘,

TikTok Shop Mall eseteom

KAI V|ét Nam Store . m AL ewm, D30 Cao RAU Kai Xfit 5 Blade Cao Cap Nhat..
: Free next-da
(AI * 41 7490 sold Message ,.r I3 :***1 t4 7V 5652 sold online
TIKTOK SHOP MALL g:igrzg:g;ﬁi?fn 13 e | 156.0004
D "
. . . . . - A B RAZOR D au luGi kép dong du lich, khach sa...
KAl Vietnam Store is Poseicom’s dedicated TikTok channel for Home Products Categories  -ANSEBomwpuey 0 20 " HEER EOG SHAE FEER S
product demonstrations, practical guidance and direct online == [ WAAHd a7 essasoldonine
shopping. (L) 21.000q

Dao Bép KAI Seki Manju Small Nakiri Knife...
# Free next-day & Deal 11% off

® Launch Date: April 2024

Thuong hiéu ndi tiéng cua NhGt voi
hon 100 ndm kinh nghiém trong ngdanh san
xudt dao keo, ludbn ap dung nhimg cong
nghé tién tién cung chét liéu cao cdp nhat 1 3 795 O(l
® Dedicated channel for KAl products
J ok Nao Rau CU Qua KAI Tay Cam Nhua ABS PE...
NAO CU QUA

& Free next-day

L

| cHiNKRANG
e 48.0004

Powr .«
A= o

® Japanese grooming and beauty-tool focused TikTok presence

Authentic KAl products - Operated and distributed by Poseicom
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E-COMMERCE

TikTok Shop Mall

PSC Mall - Cezanne Viét Nam

TIKTOK SHOP MALL

CEZANNE Vietnam is a dedicated TikTok commerce channel for
CEZANNE, supporting Japanese cosmetics discovery through
beauty content

® Brand Focus: Japanese makeup for face, eyes and lips.

e Social Commerce: Product videos, livestreams and TikTok
Shop campaigns.

® Japanese makeup-focused TikTok presence

° PSC Mall - Cezanne Viét Nam > m

119 sold Message

Shipping coupon x13
on orders 3Tr d+

Home Products Categories

Recommended Bestsellers New releases = Pric 9=

CEZANNE Mascara Dudng Mi Cezanne Eyelash Essenc...

& Free shipping

AL}

Mascara Cezanne Separate Long Nhat Ban...

& Free shipping

Dao Cao Long May Can Nhyua LuGi Thép Kh...

#® Free shipping

AD NANAMN L

Authentic CEZANNE cosmetics - Operated and distributed by Poseicom

—4—1

poseicom

Kem L6t Chéng Nang Nang Tone Cezanne...

& Free shipping

B Buy

Kem L6t Trang Diém Cezanne Make Keep B...

#® Free shipping

293.0004a

Set 5 Dao Cao Long May, Léng Mat Than Ki...
& Free shipping & Deal 16% off

juN  Buy

Son Tint Li Cho Méi Cang Mong Cezanne W...

#& Free shipping & Deal 16% off

\uN  Buy

Son Thdi Li Cezanne Lasting Lip Color N Nh...

& Frooa chinninn
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RETAIL EXECUTION

3

poseicom

Poseicom turns partner access into consistent
shopper execution

01

LISTING

Assortment proposal,
pricing and commercial
terms

02

VISIBILITY

Shelf placement, displays
and point-of-sale materials

03

ACTIVATION

Sampling, PG, promotions
and launch events

04

REPLENISHMENT

Sell-out monitoring,
inventory and account
follow-up

The result: better launch discipline, stronger shelf presence and more reliable replenishment.
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poseccom

Let’s build the market together

Poseicom combines partner relationships, omnichannel reach and local execution to
support sustainable brand growth in Vietnam.

POSEICOM CO., LTD
R10.5, Eden Rose - Thanh Liét, Ha NoOi, Viét Nam

0963 504 649 - sales@poseicom.vn - www.poseicom.vn
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